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Commercial transportation has changed a lot since we 
commenced operations in India.  The volume of business 
and the cost of operation have gone up in a swift pace.  
From just 3 players in India, today we have brands from 
across the world, some present, some seeking entry. Once 
upon a time every single Volvo Truck owner  assumed 
that he bought a ‘luxury truck’. Today, we have more and 
more customers with over 100 Volvo trucks in their fleet. 
Its no longer considered a luxury but instead the indus-
try calls it ‘high-performance trucks’ meeting the most 
demanding applications. 
We are witnessing increased development with its fair 
share of challenges. It becomes even more challenging 
since India needs to be globally competitve and efficient 
while at the other end the transport industry faces infra-
structure, logistic and bureaucratic hurdles.

 Its true that there are few businesses tougher than the 
trucking industry today and that is why we respect  and 
celebrate the success of our customers even more when 
they achieve and cross new milestones.  Many of them 
have grown their business 10 times over and in a man-
ner which is professional, methodical and In this issue of 
Wheels we highlight one more customer who joins the 
Volvo Century Club and an emerging large customer – 
both who are from the fast growing Eastern region.

At Volvo we want each of our customers business to 
be a thumping success. To achieve this we at Volvo work 
as a business consultant to our customers.  We equip 
ourselves with information of our customer’s business and 

our truck applications. We sell a solution only after we 
understand the total life time profitability of our truck in 
the customer’s operations. 

This approach is now evident across the range of  
offerring like the Volvo Operation Advisory Service; 
Volvo Driver Training; and other tools such as Volvo Dy-
nafleet Manager; Volvo Service Agreements .

To sustain the growth of our customers we are working 
towards building a reliable support & service network. 
I have the pleasure to announce a new development in 
on-site support – the Volvo Flexible Modular Container 
workshop – the first of its kind, installed at V. Prabhakar 
Reddy’s site. The facility is fully equipped to provide 
service & parts. We are now ready to offer this facility to 
more and more customers.

To widen our support base,  Volvo is ready to invest 
into customer’s profitability and place service before sales. 
Embarking on this initiative  we have introduced a new 
workshop in Bhubaneswar and will open a workshop at 
Dhanbad for the Jharkhand region shortly. This will be  
followed by another workshop in Mumbai for Volvo Buses 
in the Western region. Later this year we will have new 
Permanent Service & Parts points covering the regions 
of Singrauli and Chandrapur areas. And this momentum 
will continue.

“We believe in service 
before sales”

Eric Leblanc is managing director,  
for volvo india Private limited

Quality, reliability, environmental care and
worldwide support are major reasons why

world leading generator set producers
choose volvo Penta diesel power.

As a part of the volvo group, volvo Penta
has extensive resources for continuous

development of innovative generator
set engines.

Volvo India Private Limited 
volvo Penta, # 65/2, Bagmane Tech Park, Block - A, 5th floor,  

Parin Building, C v raman nagar, Bangalore 560 093 
Telephone: +91 80 6691 2000, fax: +91 80 6691 2100 

email: info.volvopentaindia@volvo.com

www.volvopenta.com

POweRFUl PROGRess

d7 (250 kvA) d12 (350 kvA - 420 kvA) d16 (460 kvA - 630 kvA)d9 (275 kvA - 320 kvA)
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LArs MårTEnsson on  

IS VOlVO READy fOR 
ThE SUSTAINABlE 
fUEl chAllENgE?

VOICes

irrespective of which fuel may 
be offered to the market in the 
future, volvo Trucks are prepared 
and has the technology within 
reach. The company is demon-
strating this by being the first 
truck manufacturer in the world 

to unveil seven trucks each tailored to run on a non-fossil 
fuel. 
The viability of carbon dioxide-neutral transportation is 
not limited by technology but rather by the availability of 
alternative fuels. it is therefore of highest priority to improve 
energy efficiency. Hybrid trucks will be in production 2009.

Lars Mårtensson, environmental director
volvo Truck Corporation
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its not so difficult, because vol-
vo’s global and local efforts are 
focussed on the customer with 
great intensity. in my tenure with 
volvo, i recall the volvo growth 
Strategy initiative conceived way 
back in the year 1995 - that laid 
a strong foundation to bring in 

focus on customer satisfaction. The objective was clear - to 
build a long-term relationship with our customers and con-
tinual measurement of customer satisfaction levels using 
CSS. Today, i see it as having clearly demonstrated volvo’s 
closeness to its customers. Also, our growth, including 
the road machinery division, new support points and the 
continous introduction of new and improved products - has 
ensured that our customers get a complete solution while 
we are never too far away”.
 
n r Ballal, manager-Analysis & validation, 
volvo Construction equipment, Peenya, Bangalore.

We depend a lot on the high-
performance and uptime of volvo 
trucks at our site. The introduc-
tion of the new volvo Service & 
Parts Centre at Bhubaneswar i 
expect to see quicker turnaround 
of parts required and a much 

closer interaction with the volvo Support team. Such 
initiatives can only help make our partnership become 
even stronger.

sawai singh, director, Sainik mining & Allied Services 
limited, Talcher, orrisa.

sAWAI sInGH on

ThE VAlUE Of hAVINg A NEW 
VOlVO SERVIcE & PARTS cEN-
TRE AT BhUBANESWAR.

nr BALLAL on

hOW VOlVO cE hAS MANAgED 
TO clOSER TO ITS cUSTOMERS

ArAVInd rAMACHAndrA JAnnu on  

ThE DEPTh Of TRANSPORT &  
ENVIRONMENT PROBlEM WE fAcE…

The vehicle population in the six 
indian metros has increased by 7.7 
times while the human population 
has increased by 1.9 times between 
1981-2001. in Bangalore, in 2005 
06 we had 1.14 million vehicles and 
by 2006-07 we had 1.38 million 

vehicle and the rate of mobility was only 9 km per hour. in 
1950 the world motor population was 50 million and by 
1997 it had risen to 580 million. This whopping population 
increased green house gases by 23%. Keeping these sta-
tistics in mind, it is foreseen that the the carbon emissions 
would rise by 30%.”

Aravind ramachandra Jannu, Secretary, department of 
ecology and environment. ramagundam/Kothagudem/
nellore.
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A Centurion 
from the East When Mr. Ravi 

Agarwalla walks 
through his 

mines, everything around 
him seems easy and the 
mining operations are 
running like clockwork. 
The 100 Volvo trucks 
move like ants, the 
excavators ready with the 
loads and people go about 
their jobs in a focussed 
manner. The ease of 
operations is deceptively 
simple, he knows. It could 
fool a first-time visitor, but 
not Mr. Agarwalla, backed 
by 26 years of business 
where his company grew 
from owning a single 
excavator to a 1200 MINR 
company today. he knows 
what goes behind all this.

Mr. Aloke Agarwalla, 
Director, DECO
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A NEW  DAY, A NEW CHALLENGE
Mr. Agarwalla walks in through the dust filled roads, 

traveling down the deep trenches of the open-cast mines. 
Its hot, its dusty but then this is where his business oper-
ates. His General Manager leads him to a  recently allotted 
site, and starts pointing at the signs of what is coming 
their way. Mr. Agarwal gets the point quickly. After all he 
has covered over 25 different mining projects. His mind 
rolls fast, swapping between his customer’s needs, his 
own operating economy and of the millions of years gone 
by. What lies in front of him is the result of lava cooled 
down millions of years ago leaving behind a deposition 
of thickness, throws, faults and fissures unique to itself.  
He knows this site is going to be a challenge his economy 
like never before. The gradients are steeper than every 
before, the overburden tougher to extract and the distance 
to transport long. His mind also starts running through 
the support he has and he feel satisfied with his choice of 
employees & business partners   –all of who are typically 
ready to go that extra mile to keep his overall economy 
intact?  

Volvo is one of the partners. It could mean longer 
hours, lesser opportunities to afford any unplanned stops 
or driver shortages. Mr. Agarwala, knows deep inside – 
like always its going to be a challenge. Like always we will 
do it. 

There are two more tools behind this trip – Driver 
training & Dynafleet Trip Manager – the online computer 
analysis tool on vehicle trip parameters. “Our driver train-
ing supervisor spent a whole week interacting with the 
customer drivers, all 55 of them - observing the impact 
drivers had on economy factors, specifically  fuel effi-
ciency .” 

His key suggestion – drivers needed additional train-
ing. But that was not all, the driver behavior also seemed 
directly linked to their circumstances  - driver facilities, 
incentives, work environment. 

The Dynafleet Report churned out interesting obser-
vations. There seemed to be much higher idling times 
than expected. After a close analysis of the time and loca-
tion of this occurrence it was found that there was a mis-
match between the loading/unloading equipment.

IMPROVEMENTS
The customer initiated quick actions. The road main-

tenance was improved, drivers scheduled for training and 
loading and transport equipments  
re-sorted to match each other. The estimated savings on 
fuel & maintenance has been  almost 5-10%! And that’s 
big considering that over 100 Volvo  tippers operate  for 
over 19 hours each day, all year round!

But the VOAP program is not about customer improvements only. The ob-
servations lead to many areas of learning for Volvo. The Volvo team has made 
determined effort to improve parts availability at site and to increase awara-
ness and availability of renovation parts.”

“The learning we take from each VOAP program is something, that is put 
into action in our following programs,” comments Keyur Shah, responsible ac-
count manager for the customer.

PARTNERSHIP IS ABOUT SHARING COMMON CHALLENGES
Each of the 100 Volvo trucks are at home at DECO, in a customer site 

which values high-performance, high utilization and welcomes every possible 
means to make mining more efficient.

“We are trying to standardize on Volvo vehicles” confirms Mr. Aloke Agar-
walla, who is responsible for all financial aspects of the company including 
cash flow regulations. 

“Bringing the cost of spares down is important. Standardising on Volvo 
Vehicles supports optimum inventory but at the same time keeping parts costs 
low is a key focus”, mentions the General Manager of DECO.

That’s the challenge that DECO places on Volvo. Understandable, because 
DECO as a key operator for BCCL – probably the largest one and continu-
ously rising upto the demands of its customers.  The demand across all core 
industry inputs have risen manifold. While competition between mining 
operators has risen, final customers know this and that takes a toll on the 
margins. DECO has handled this scenario well & creatively – but they do not 
take the easy way out.

At DECO nothing is left to chance. When it comes to the Volvo Fleet, Mr. 
Aloke Agarwalla makes a cost analysis of the operations every day! Monitor-
ing production & productivity on-site.

His mining operations team at DECO has been so tuned to their jobs, that 
actions, reactions & planning happens with minimum directions. No wonder 
that over 90% of the projects that  this  company undertakes are completed 
ahead of schedule.

VOLVO AS A BUSINESS CONSULTANT
300 km away, sitting in the Kolkata office, is the Volvo Team unaware that 

they are right on-target in terms of customer’s needs. Anirban Dutta & Arun 
Kumar have just called their Eastern team together to plan a Volvo Operation 
Advisory Program (VOAP) support for DECO.

“ Customers know there business best. But in context with our truck, we 
have a good opportunity to support, advice and consult with them to make 
site operations even better”, comments Anirban Dutta, Regional Manager, 
Volvo Region East.

Volvo is  a pioneer in VOAP. “ No one understands high-performance 
mining trucks better than us. So, we have collected all our knowledge into one 
place and this is put in action with our large customers.” comments Anirban.

ON-SITE WITH THE CUSTOMER 
A few days later, the Volvo team is on-site – both, the sales and service per-

sonnel. For 2 days, equipped with VOAP guidelines, supported by customer 
inputs and practical observations  the team is ready with a list of suggestions 
and discussion points.



14 15

CISC and 
the spirit of 
partnership

“We only choose state-of-the-art machinery,” com-
ments Manoj Agarwalla. “ We put our trust in our equip-
ment manufacturers & always outsource maintenance  We 
also keep a 20% overflow of equipment, to compensate  
for machine breakdowns and other inefficiencies that  
creep in at times”

But of course, the more the equipment supplier thinks 
on behalf of their business needs, the easier for them.

“Volvo has been a friendly partner– like a business 
consultant. In fact, the Volvo team visited certain im-
portant sites with our directors, assisted in planning of 
the strategy and preparation of the bid documents which 
was a unique gesture. The maturity and foresightedness 
of the Volvo Team is remarkable” comments Mr. Manoj 
Agarwalla.

“Volvo, has shown wisdom by conducting training 
programmes for drivers and fleet managers. They create 
a special  ambience which induces the learners to grasp 
the finer points of the Volvo Tipper utilization. This 
exercise not only achieves its goal of better acceptance 
within the company, but also maintains the operational 
economy we seek.”

Partnership. That is the  
key word in whatever cISc 
does and it transcends 
across the entire business 
chain. It all starts at home 
– from the obvious and 
close partnership between 
Mr. N P Agarwal, his 
brother Mr. S K Agarwal 
and his son Mr. Avishek 
Agarwal who have together 
pooled their wisdom and 
spirit to grow the company 
from 65 crores to 165 
crores in the last 3 years.

FACTS: DhANSAR ENgINEERINg
n One of the fastest 
growing mining 
contractor in their 
segment  and a pioneer 
in contractual mining - 
with a turnover of over 
1200MINR in less than 
9 years from starting an 
asset base value of a 
similar amount.
n The company was 
started by Late Basant 
Kumar Agarwalla a father 
of Ravi Manoj and Aloke 
Agarwalla, with just a 
single excavator. 
n Based in Eastern 
region, they operate for 
BCCL at the Jharia coal 

fields with coking coal 
reserves and also the 
Raniganj and Ramgarh 
belts with deposits of 
non-coking and thermal 
coal. 
n They have also 
undertaken a range of 
infrastructure & mining 
projects.
n DECO’s typical 
production at around 130 
crores accounts for a 
significant contribution in  
BCC’s coal production. 
They are often attributed 
to have played a key role 
in the turn-around of 
BCCL.

n Mining is typically 
done in open-cast mines. 
The scope ranges from 
removal of overburden to 
mining and transport of 
the mined coal to dump 
yards. 
n DECO took delivery of 
their 100th Volvo Tipper 
on 14th of April, 2008 
and joined Volvo’s elite 
Centurion Customer 
Club. 
n A partnership with 
Volvo which now spans 
7 years.

1514
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T
hereon, the spirit of partnership extends 
across to the various business partners and 
their own customers. A long standing associa-
tion with the Ministry of Coal and Coal India 
is now strengthened as Calcutta Industrial 

Supply Corporation (CISC) builds partnerships with 
companies such as Essel Mining – the biggest private 
participation in the coal industry. And then there is the 
partnership with WBMDCL for Rs 3000 crore for oper-
ating Trans-Damodar Coal Project for the next 30 years. 
Added to this are the numerous other associations across 
the cement, steel and power companies for the develop-
ment of coal blocks.

So, when Volvo approaches the customer with an idea 
of partnership and business consultancy there is no time 
lost in understanding what’s expected. Even more so, 
because for CISC, transportation constituted 45% of the 
total cost in the coal mining applications.

“Volvo is has been providing us with total end-to-end 
tipping solutions.” comments Mr Avishek Agarwal.

Its easier to understand what and why CISC expects 
from Volvo by understanding the challenges that CISC 
faces with its own customers. Coal has been the back-
bone of the core industries and the growth faces huge 
demand just as India’s GDP grows 8%.  The ability of 
the core industries to meet the rising demands in turn 

demands timely response from the coal industry. This 
means that reliability in meeting targets and even sur-
passing them is critical. 

And as Mr Avishek Agarwal continues to express, 
“Volvo has always been on our side to meet customer ex-
pectations by minimizing down time of the tippers and 
educating us so that we can extract the maximum from 
these trucks. In recent times with coal demand increas-
ing substantially, mines which were earlier considered 
uneconomical are again being explored. With this, the 
challenges of small working patches, greater depths of 
mining, higher lead distances have surfaced.”

BUT FOR CISC, this is not a surprise. They know that 
to move forward and keep getting better is a non-stop 
commitment. Something, well indicated in the open-
ing lines of their company brochure – “Nothing in life is 
static; it either gets better, or it gets worse.”

At Volvo’s end, this means meeting the same level of 
momentum – in terms of product performance; life-time 
profitability of the solutions and business advisory.

“We have tried to cover much of what the customer 
expects, but the efforts continue for we are dealing with 
real situations and the circumstances continue to change. 
Our aim has been to monitor vehicle performances regu-
larly, identify areas of concern well in advance and take 

corrective measures where required.” comments Mohit 
Gulati, responsible account manager for the customer. 

BUT FOR NOW, the report card is good for Volvo, 
“Volvo is the most fuel efficient vehicle and that’s com-
mon knowledge in the industry. These trucks have high 
gradeability and faster cycle times. With customized 
After- Market supports at site and regular driver training, 
the vehicle availability has increased significantly, which 
means fewer number of dedicated trucks for each exca-
vator and better fleet management. Our experience with 
Volvo is that their involvement commences right at the 
time we purchase a truck and continues through the life-
cycle across all aspects – drivers, trainings, parts, service, 
vehicle performance.”

But what has impressed the customers the most is the 
ability of the Volvo Sales team to advise and take initia-
tives. “It is  only with Volvo’s perseverance that Motor 
Grader were introduced  in the mines, which has not 
only resulted in reduction of fuel consumption of Tip-
pers but also helped to reduce break-down hours con-
siderably. Now, it’s a standard in each of our mines. Also, 
in the very first open-cast project at Eastern Coal-field, 

the Volvo team helped us evaluate the trade off between 
lead distances and the gradient which had a huge impact 
in the mine planning and consequent reduction in our 
operating costs.” says Mr. Avishek Agarwal

Today, CISC boasts of one of the most sophisticated 
fleet of earthmoving and mining equipment with a 
handling capacity of more than 25 million BCM a year. 
With the business potential growing at a rapid pace and 
becoming more competitive, the importance of making 
mining more efficient is going to continue to get more 
and more demanding.

And then the answer to this scenario is only one – 
Winning Partnerships - where everyone keeps getting 
better and better – day after day, year after year.

VOlVO hAS AlWAyS 
BEEN ON OUR SIDE 
TO MEET SUch 

cUSTOMER EXPEcTATIONS 
By MINIMIZINg DOWN 
TIME Of ThE TIPPERS AND 
EDUcATINg US SO ThAT WE 
cAN EXTRAcT ThE MAXIMUM 
fROM ThESE TRUcKS.
AVIsHEK AGArWAL
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FACTs: 
n CISC was incorpo-
rated in 1972.
n CISC has 32 FM9 
Volvo Tippers and has 
placed an order for 35 
FM400 8x4 Tippers.
n CISC has partnership 
with ESSEL Mining - the 

biggest private participa-
tion in the coal industry 
and WBMDCL for Trans-
Damodar coal project.
n CISC’s has a handling 
capacity of more than 25 
million BCM a year.
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Give it 
 a brake

WORDS ISABELLE KLIGER

ILLUSTRATION VOLVO TRUCKS

THE WHOLE SYSTEM
The Volvo compression brake is integrated in 
the valve system. This is a unique, pa tented 
design solution that allows greater cylinder 
pressure to be applied on the 
exhaust valves. Increased pressure 
generates smooth, extremely high braking 
output throughout the rev range.

THE CAMSHAFT
The camshaft is equipped with extra lobes 
for engine braking and an extra cam for ad-
vanced control of valve timing. This special 
design facilitates the fi lling and emptying of 
the cylinders with gas. In this way, the pres-
sure in the cylinders and the force 
of the brake can be controlled. 

DUAL ROCKER ARMS
Dual rocker arms increase the fl ow of air 
during braking, thus improving cooling. De-
spite higher braking output, the engine does 
not run any hotter. No risk of overheating 
the engine or brake blending, even during 
extended use.

Ever heard of VEB? A unique 
Volvo engine braking system that 
will actually guarantee higher av-
erage speeds and enhanced fuel 
economy. Here’s how it works.

VTM IDin 1-08 10-11 VEB.indd   10 08-02-19   11.48.24

THE FOURTH ROCKER ARM
The fourth rocker arm is utilised during 
the braking phase, making it possible 
to increase the pressure on the exhaust 
valves. Increased pressure means 
higher braking effect.

THE EXHAUST PRESSURE GOVERNOR
When the driver releases the accelerator, the ex-
haust pressure governor increases the pressure 
level in the exhaust manifold, thereby activating 
the automatic engine brake.

THE CYLINDERS
The pressure that is generated in the exhaust 
manifold is forced into the cylinder, enabling 
an even higher level of pressure which, in 
turn, leads to the deceleration of the crank-
shaft.

THE CRANKSHAFT
As the crankshaft decelerates, the truck 
slows down smoothly using the engine 
brake. The use of the engine brake regu-
lates the speed of the truck, enabling higher 
average speeds going downhill, while 
signifi cantly reducing wear and tear on the 
brake system.

THE DECOMPRESSION CAM 
At the end of the compression stroke, the 
decompression cam causes the exhaust 
valves to open, thereby releasing the 
exhaust pressure. When one cylinder has 
completed its compression stroke, the next 
of the six cylinders takes over, thereby ena-
bling a constant, gradual, smooth braking 
sensation.

For more information, please contact your local Volvo Trucks representative. Currently VEB in India is provided with specifi c models only.

VTM IDin 1-08 10-11 VEB.indd   11 08-02-19   11.48.29
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Secure smooth 
operations with 
service agreements

WORDS ISABELLE KLIGER

PHOTOGRAPHY GETTY IMAGES

Service and preventive 
maintenance is central to 
the profi table operation 
of your business. Regular 
service secures the total 
performance of the truck, 
with fewer unplanned 
stops and reduced fuel 
consumption. Volvo offers 
three levels of Volvo 
Service Agreement, 
all tailored to meet your 
individual service needs.

FLEXIBILITY
Three levels of Volvo Service Agree-
ment feature a variety of service options 
designed to reduce your operating risks. 
Each agreement safeguards optimal 
value and effi ciency in your fl eet, ena-
bling you to select the option that best 
suits your specifi c needs. The Volvo Blue 
Program includes preventive mainte-
nance, while the Volvo Parts Agreement 
Program is a complete site support pro-
gram for off-road applications. The Volvo 
Gold Program is a complete package for 
the whole truck.

UPTIME
Every Volvo Service Agreement includes 
preventive maintenance designed to 
keep your truck in mint condition. Volvo 
Service Agreement always secures right 
service at right time for your unique truck. 
You can save a great deal of time and 
unnecessary hassle by pre-planning your 
continuous service needs. The ability to 
plan ahead enables you to schedule serv-
ices and feel confi dent that unplanned 
stoppages will be kept to a minimum. 

VTM IDin 1-08 16-17 Service.indd16   16 08-02-19   11.54.09

SAVINGS
Signing a service agreement is the best 
way to control your costs. Scheduled 
preventive maintenance ensures maximum 
performance of your truck, reduces un-
planned stops and unexpected costs. The 
unpredicted expense of extensive repairs 
or even replacing a truck can be devastat-
ing. Regular preventive maintenance from 
a trained Volvo specialist ensures that sys-
tems and settings remain in their original, 
certifi ed condition. A well-maintained truck 
also commands a higher trade-in value 
when the time comes to replace it.

ENVIRONMENT
When the performance of a truck dete-
riorates due to the wear and tear of its 
components, fuel consumption tends to 
increase. A Volvo workshop can improve 
the fuel effi ciency of a truck by inspect-
ing and optimising the air, cooling and 
fuel systems, as well as the tyre pres-
sure and wheel settings. With preventive 
maintenance, you can ensure that the 
features on your truck are set to contrib-
ute to decreased fuel consumption and 
improved fuel economy. Volvo always has 
the environmental care in mind.

PEACE OF MIND
Your truck only generates profi t when car-
rying out your transport assignments. A 
Volvo Service Agreement will enable you 
to focus on your core business without 
worrying about maintenance, repairs or 
the associated administration. Plan your 
transport assignments to accommodate 
scheduled servicing and be sure that 
unexpected expenses are reduced to a 
minimum, thanks to an evenly spread, 
fi xed monthly fee that can be factored into 
your budget from the outset.

VTM IDin 1-08 16-17 Service.indd17   17 08-02-19   11.54.15
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VTM IDin 1-08 18-23 Peru.indd   18 08-02-19   12.00.53

A breathtaking
assignment
Sheer drops. Hairpin bends. Aggressive traffi c and 
thin air that causes one’s lungs to fi ght for every 
breath. Every day José Astete Torres drives his truck 
up to almost 5,000 metres above sea level to pick up 
a load of zinc from the mines in Peru’s mountainous 
hinterland. Welcome aboard on a journey guaranteed 
to test the limits of man and machine alike.
WORDS TOBIAS HAMMAR

PHOTOGRAPHY PONTUS JOHANSSON
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 I 
t’s early in the morning and the clouds from the Pa-
ci� c Ocean have parked as usual over Lima. Above 
the Peruvian capital with its population numbering 
in the millions, there is a thick layer of cloud that 
bathes everything in a uniform greyish hue.

Well, almost everything.
A decal showing a small eagle stuck below one 

headlamp on a golden-yellow Volvo FH glows in 
every colour of the rainbow, as though it has com-
mandeered the sun’s rays all by itself. When José 
Astete Torres performs his regular safety check on 

his truck, it is this little eagle that catches his very last look 
before he nimbly climbs up into the cab to set o�  for his 
day’s work.

“� at’s my lucky charm,” he says and smiles quietly. He 
explains:

“� e eagle is the very symbol of strength and precision. 
It can dive from an immense height, strike with millime-
tre precision at a � eeing animal and then swoop upwards 
again, clutching its heavy prey in its beak. � ese are the 
same properties I expect of my truck – and that’s why the 
eagle is so important to me.” 

In another few hours’ time I’ll understand just what 
he means. Right now, however, the need for a good-
luck charm doesn’t seem particularly urgent. We’re 
parked in a fenced-off garage right beside Lima’s indus-
trial port. The load platform is empty and the fuel tank 

is full. It’s a quiet morning, even though the gradually increasing noise 
level from the metropolis beyond the front gate says that the picture is 
soon going to be quite different.

José Astete Torres is a truck driver for Simsa, a company that for almost 65 
years has been one of Peru’s leading producers of zinc and lead. � e company’s 
production total of 65 thousand tonnes a year is shipped to mineral-hungry 
industries the world over.

The garage is José’s starting-point. Every second day he starts off from 
here to fetch his load of zinc concentrate, a kind of refined zinc ore, from 
the company’s mine in San Ignacio more than 300 kilometres away in the 
country’s heartland. Or rather: in the country’s “upland”. Because to get 
to the mine, he has to climb up to 5,000 metres above sea level. He has to 
cross the top of the Andes mountain chain, pass through three climate 
zones and navigate through what can only be termed as rather chaotic traf-
fic, to put it very mildly, before it’s time to turn around and head back for 
home with a full load on board.

And all that within the space of a few hours.

IT STARTS AS SOON AS WE LEAVE THE GARAGE. José crawls along the con-
gested roads of the port district. Even at this speed he is forced to slam on the 
brakes to negotiate potholes or just to avoid other road-users determined to steal 
his particular patch of tarmac in the increasingly hectic morning rush-hour.

“� e tra�  c is the toughest part of my job, especially the buses,” he says and 
points to a white minibus which with its accelerator to the � oor and people 
hanging on in the doorway swings abruptly into our lane just a metre or so in 
front of the huge Volvo’s front bumper.

“Many of these drivers have never had a driver’s licence, they’re always in a hur-
ry and when they turn they don’t bother with luxuries like turn indicators or any 
other signals. We generally plan our driving to follow the bus routes. It’s far safer to 
shadow them than to meet them when they’re out hunting for passengers!” 

A� er an hour or so we pass Lima’s city limits. As the bustling metropolis 
disappears behind us, the air clears. � e sun appears in the sky. � e road’s 
steadily steeper gradient is unequivocal proof of where we are headed: up the 
mythical slopes of the famous Andes.

I can trace Peru’s centuries-old Inca heritage in the rural population’s 
colourful clothing, in the twisted contours of the terraced farming plots and 
in the occasional tongue-twister of a village name. Here, in the very heart of 
South America, the Inca Indians created an advanced civilisation long before 
the Spaniards and Portuguese found their way here from far-o�  Europe.

When we’re just over halfway up the mountain side, at about 3,000 metres, 
the air suddenly begins to taste and feel noticeably thinner. Every movement is 
an e� ort, every heartbeat a reminder of the tough living conditions outside our 
cab windows.

WE GENERALLY PLAN OUR 
DRIVING TO FOLLOW THE BUS 
ROUTES. IT’S FAR SAFER TO 

SHADOW THEM THAN TO MEET THEM 
WHEN THEY’RE OUT HUNTING FOR 
PASSENGERS!
JOSÉ ASTETE TORRES, TRUCK DRIVER FOR SIMSA

The eagle on José Astete Torres’ Volvo FH is his lucky charm. 
That and the bars in front of the lights keep the thieves away.
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A tired old Volvo N7 ahead of us illustrates how dif-
� cult life can be in these parts. Its struggle to slowly � ght 
its way up the mountain, engine roaring as it carries its 
full load, re� ects in a strange way the growing feeling of 
disquiet inside me.

As José glides smoothly past it in his brand-new FH, he 
� res o�  another of his broad smiles.

“Been there, done that! I started driving trucks back 
in 1975, in that particular model. Since then I’ve driven 
just about everything there is. All through those years I’ve 
had to � ght for every metre I’ve climbed up the mountain, 
sometimes barely making forward progress uphill. Now, 
however, things move much more quickly, both up and 
down the mountain. And as for comfort, there’s no com-
parison,” he says, and starts counting on his � ngers:

“� e suspension, the power steering, the driver’s seat, 
the bed – driving a new Volvo in this environment is a 
real pleasure.” 

Having said that, however, the comforts of the modern 

Volvo are nothing compared to the one detail that has really 
changed his everyday working conditions. José’s truck is 
equipped with Volvo’s new engine brake – something that 
has cut his travelling time by a quarter by allowing him to 
drive faster and more safely down the steep slopes of the 
Andes.

12, 13 hours of heart-in-the-mouth driving have today been 
cut to ten safe and comfortable hours behind the wheel, a fact 
he emphasises with a serious note in his voice.

“I save time, which I can spend on extra rest and relaxa-
tion and more thorough safety inspections. � is makes for far safer driving. In 
addition, I reduce my vulnerability to thieves and marauders on the road. In 
the evening, in particular, the risk of robbery is a major problem, it creates a 
constant knot of tension in your chest. Nowadays, however, I always get to our 
designated rest locations well before the sun sets.”

Simsa’s cooperation with Volvo Peru has been going on since the mid-1990s. 
Following a successful test of Volvo FM trucks down the company’s mines, the 
choice fell once again on Volvo when the time came to buy tractors for above-
ground use. Today the company has a � eet totalling 31 trucks, 23 of them bearing 

Jorge Best, 
CFO for Simsa.
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 Mining company with 
head offi ce in Lima, Peru. 
Specialised in mining 
zinc and lead.

 For the past 35 years, 
its main production facility 
has been located in the 
San Vicente mine, 300 
kilometres east of Lima.

 Produces 62 thousand 
tonnes of zinc and 3 
thousand tonnes of lead 
every year. Most exported 
to markets abroad.

 Has a fl eet of 31 trucks; 
20 tractors for transport 
operations above-ground 
and 11 dumper trucks 

for haulage down in the 
mines. 12 of the tractors 
are Volvo FH models. All 
the trucks in the mine are 
Volvo FMs.

 All the trucks were 
specifi ed with a service 
contract.

FACTS: SIMSA

the Volvo badge. In addition, another seven new trucks will 
soon be delivered, a fact that clearly re� ects the high demand 
in the global mining industry.

“It’s the strong world economy that is driving our in-
dustry. But that’s not the way it’s always been,” points out 
Jorge Best, CFO for Simsa, and continues: 

“At the time of our switch to Volvo, both prices and 
demand for our products were at rock-bottom. At that 
time, the average lifetime of our mining trucks was just 
three years. With Volvo that rose to � ve – and it helped us 
survive the economic downturn.” 

AND SIMSA IS NOT ALONE in this view. In Peru perhaps 
more than anywhere else, Volvo is regarded as the very 
de� nition of strong and durable trucks. � e company’s 
market share of more than 30 percent speaks for itself, but 
the fact is that the word “Volvo” is o� en used in everyday 
language as a synonym for “truck”, just like “thermos”, 
“gore-tex” and “nescafé” have all been turned into generic 

terms for their respective product segments on markets around the world.
It’s an echo from the past. For many decades, Volvo was the only truck 

manufacturer with its own factory in Peru. � e trucks that were assembled 
here were both more durable and better con� gured than the competitors’ vehi-
cles, a fact that Peruvians took to their hearts over the years. Today all produc-
tion has been moved to Brazil but the reputation as the market’s “state-of-the-
art” brand still lives on.

José Astete Torres puts it his own way:
“You know: Volvo is Volvo!”
We’ve reached the top. A biting, icy wind con� rms that we’ve le�  Lima’s 

moist coastal climate way behind us. A large road sign gives us the hard facts: 
4,818 metres above sea level – in just four hours of driving! 

From here José will continue east, to the jungle on the other side of the 
ridge where Simsa’s zinc mine is located. What awaits him there is 30-degree 
heat, sticky clay tracks and mosquitoes …

He laughs at me as he drops me by the roadside, where I stand white-faced 
and gasping for breath.

“Soroche – mountain sickness!” he says, “Against it there’s only one remedy: 
coca tea and a lot of rest!”

As he presses the accelerator I catch a glimpse of the eagle on the front of 
the truck. 

For an instant I could have sworn it was winking at me.  

The Pan-American highway is full of hairpin bends on its way to the top, making driving 
diffi cult for the numerous truck drivers who transport goods to the different parts of Peru. 
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SWEDISH INSPIRATION
Volvo invests a lot of time and effort in the design of every 
detail of its trucks; you would expect nothing less from 
a country so passionate about design that has given the 
world the likes of Orrefors glass, Ikea furnishings and 
some of today’s trendiest denim labels.

Sweden’s design tradition has long been dominated by 
the concept of functionality. The idea was neatly summed 
up in the title of an infl uential book on the subject pub-
lished nearly 90 years ago – “Beautiful Things for Everyday 
Use”. The basic idea still holds true today; every aspect 
of the design should have a purpose. Nothing should be 
excessive or over-decorated, and the focus should be on 
functional simplicity and the experience of the end user. 

Volvo Trucks’ team of Gothenburg-based designers 
share the same mindset as their colleagues around the 

country designing glass and furniture, buildings and fash-
ion, with function as the bottom line. This approach is as 
much behind the clean lines and handsome simplicity of 
Volvo’s FH range as it is behind the late Bruno Mathsson’s 
highly infl uential and timeless “functionalist” furniture.

Much of the infl uence behind Swedish design of all 
kinds comes from nature – hard to avoid when there is just 
so much of it around. Its infl uence comes through on differ-
ent levels; Volvo’s designers have chosen interior and exter-
ior colours inspired by Sweden’s pine forests, but perhaps 
more importantly they take their cues from the relationship 
to the Nordic light, to natural form and to the properties 
and beauty of natural materials. 

Heavy trucks have more in common with sofas and 
glass bowls than you might think…

DESIGN WITH FUNCTION AS THE BOTTOM LINE

Bruno Mathsson’s 
famous easychair 
“Pernilla 2” combines 
function and beauty 
in a typical Scandina-
vian design.

VTM IDin 1-08 24-25 Swedish insp25   25 08-02-19   13.48.43

28 29



30 31

VTM IDin 1-08 26-29 R&D.indd   26 08-02-19   13.54.37

Anyone who has ever driven a Volvo truck can 
appreciate that it takes time to develop and build 
it. However, in the spring of 2007, Volvo set out 
to build seven new trucks in six months. Not just 
any seven trucks either – each one had to run 
on a different type of biomass fuel. This is the 
story of how it was done.

 Bio trucks
– the inside story

29 AUGUST 2007, 
STOCKHOLM, SWEDEN. 
Some 150 journalists, poli-
ticians and other govern-
ment representatives have 
gathered to listen to the 
Volvo Group’s CEO, Leif 
Johansson. He begins his 
presentation with the fol-
lowing words: “We are part 
of the climate problem but 
also part of the solution”. 

Seven demonstration trucks that add no extra carbon 
dioxide to the atmosphere are then displayed. � is marks 
the end of an intensive project that had been completed in 
just six months and under the greatest secrecy.

“When my manager stopped by my desk one morning 
in February and told me about the exciting assignment 
I was about to receive, I saw it as a massive challenge. 
Normally, a project like this would require a year and 
a half. We had six months,” recalls Peter Gollungberg, 
Chief Project Manager Advanced Engineering.

Peter Gollungberg had many years’ experience of work-
ing with time-critical projects from both Volvo and General 
Motors. He had previously been the project manager for 
Volvo’s front underrun protection system, which had been 
given top priority and a short deadline. He was known for 
his ability to plan and deliver on time.

His � rst priority was to secure the necessary resources. 
He immediately involved Caroline Vikstrand as project 
co-ordinator and Niklas Börjesson to manage the tech-
nical, packaging side. He then travelled to Lyon where 

WORDS ISABELLE KLIGER 

PHOTOGRAPHY SÖREN HÅKANLIND
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he met with Volvo Powertrain which delivered four of 
the seven engines. � e next step was to order the trucks 
– seven standard Volvo FMs with nine-litre engines.

“� e normal delivery time for a standard truck is one 
year. We needed ours quickly and, fortunately, our project 
was prioritised,” says Peter Gollungberg.

THE ENVIRONMENT HAS ALWAYS been one of Volvo’s 
key concerns and never more so than now. � is project 
had been ordered from the very top of the organisation 
and the necessary resources were therefore made available 
with little or no resistance. 

“We were in the right place, doing the right thing, at 
the right time and our colleagues were incredibly enthu-
siastic and helpful from the outset. � e organisation has 
been prepared to go the extra mile for this project – that is 
what made it all possible,” emphasises Peter Gollungberg.

In all, more than 100 people were involved at some 
stage, with some 30 people from di� erent parts of the 
Volvo organisation actively taking part in the day-to-day 
activities. � e team had a total of six months to get from 
drawing-board to � nished product. A detailed time plan 
was drawn up. Apart from a two-week bu� er at the end for 
unexpected complications, there was no room for error. 

With no time to lose, meetings were kept to an absolute minimum. Niklas 
visited the workshop every single day and Caroline was responsible for the daily 
follow-up with the line organisations to make sure they were keeping to sched-
ule. If any department was unable to cope with the workload, Peter made sure it 
received the additional resources it required. Many people missed out completely 
on their summer holidays and, for those who took a couple of weeks, the phone 
calls were incessant.

� e work on the exteriors of the seven trucks had to be completed in mid-
June and, the following week, the focus shi� ed to rebuilding the insides of the 
vehicles. � e CAD work had been completed in a record three weeks. Every-
thing was progressing according to plan.

� e inevitable backlash came at the beginning of July. One reason why the 
project had been achievable from the start was that seven existing types of fuel 
had been identi� ed in advance for the seven trucks. Caroline was responsible 
for ordering the fuel. 

“When it came to ordering synthetic diesel made from biomass, I was told 
it couldn’t be found anywhere on the face of the earth. Nobody was producing 
it. � anks to our fuel expert, we were eventually put in touch with a laboratory 
in Finland called Neste Oil and they gave us 200 litres. And they gave it to us 
for free!” Caroline Vikstrand exclaims.

“� at stu�  was more valuable than gold,” Niklas Börjesson is quick to add.
Normally, there is plenty of time to test every aspect of a new truck. Each 

component has to function as part of an integrated system. Furthermore, each 
part has to � t physically into the structure. Only ten weeks before the trucks 

Some 150 journalists, 
politicians and other gov-
ernment representatives 
gathered to listen when 
the Volvo Group’s CEO Leif 
Johansson presented the 
seven Volvo alternative-
fuel trucks. 

P
H

O
TO

: T
O

M
M

Y
 M

A
R

D
E

LL

VTM IDin 1-08 26-29 R&D.indd   28 08-02-19   13.54.46

were due to be presented to the assembled press, the time had come to lower 
the engines into the truck chassis. When it came to the turn of one of the biogas 
trucks, Niklas Börjesson was con� dent that his calculations were correct.

“I WAS QUITE CALM,” he recalls. “According to the computer there was plenty of 
room but when we lowered it, it didn’t � t! An hour later, everything was back on 
track, the engine hadn’t been properly aligned when we lowered it the � rst time.”

� e seven di� erent biomass fuels were to cause another minor crisis. Two weeks 
before they were due to be delivered, Caroline discovered that permits were required 
to store the fuels on Volvo premises due to the � ammable and explosive qualities of 
the fuels. A meeting with trade-union representatives, the rescue services and vari-
ous Volvo departments eventually resolved the outstanding issues just in time.

“In my world, a time plan is there to be kept, no matter what it takes. We got 
so used to hearing things like ‘it can’t be done,’ ‘there isn’t enough time’ or ‘it’s 
impossible’ in this project. It was up to us to � nd creative, constructive solutions 
to the obstacles that arose,” Peter Gollungberg explains.

In the end, the team met their original deadline to the 
day. � ey never had to use their two-week bu� er. On the 
day of the presentation, when the seven trucks rolled out 
in front of the world press, the greatest sensation was one 
of relief.

“We did it!” Peter Gollungberg exclaims with a broad 
smile. “We went out and celebrated and then we went 
back to our hotel to watch the news. We wanted to know 
how our hard work had been received.”

“� e feeling of overwhelming relief, combined with the 
satisfaction of knowing the event had been such a success, 
was incredible. Everything had gone exactly to plan,” adds 
Caroline Vikstrand.

“Since August, it has been amazing to hear people’s reac-
tions. Both inside and outside the organisation, the response 
has been so positive. I sat next to a man on a plane recently 
and, when I mentioned the project, he was full of praise. � e 
verdict is unanimous: what we have developed here is the 
technology of the future,” Peter Gollungberg concludes. 

The seven trucks are a part of 
Volvo’s biggest environmen-
tal commitment ever. The fu-
els chosen do not contribute 
to carbon-dioxide emissions

 Biodiesel
 Synthetic diesel
 DME (dimethyl ether)
 Methanol/ethanol
 Biogas
 Biogas + biodiesel
 Hydrogen gas + biogas

The seven trucks have been 
displayed at six different 

events since August 2007. 
Cities visited so far include 
Stockholm, Brussels, Paris, 
Ghent and Vienna. The tour 
will continue for at least 
another year, and visits are 
already planned for Wash-
ington DC and California. 
Many more events will be 
scheduled in order to show 
Volvo’s environmental solu-
tions for the future to people 
the world over who are 
interested in the transport 
business.

SEVEN DIFFERENT FUELS 
FOR SEVEN DIFFERENT TRUCKS

Project team members Caroline 
Vikstrand, Peter Gollungberg 
and Niklas Börjesson worked 
hard and fast to make the bio 
trucks possible.

WE GOT SO 
USED TO 
HEARING 

THINGS LIKE ‘IT CAN’T 
BE DONE,’ OR ‘IT’S 
IMPOSSIBLE’ IN THIS 
PROJECT. IT WAS UP 
TO US TO FIND CREA-
TIVE, CONSTRUCTIVE 
SOLUTIONS.
PETER GOLLUNGBERG, CHIEF PROJECT MANAGER
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Real Life 
Volvo Heroes
Of course there are heroes taking part in Volvo’s 
more than 80-year history. Here are fi ve of them. 
Together with their teams they devoted their time 
not only to improving Volvo’s trucks, but also to 
saving lives – just like heroes in a fairy tale.

It was not so much the pull of work-
ing on the fi rst series-manufactured 
turbocharged engine that attracted 
Per Sune Berg to Volvo in 1954, as 
the atmosphere in the company’s 
engine laboratory. Early mornings, 
late nights and frequent parties 
characterised the golden years for 
the lab’s young bachelors.

A few months after Berg joined 
Volvo, the company produced 
the pioneering TD96AS turbo-
charged engine. The turbo had 
been around for many years in the 
shipbuilding industry, but no truck 
manufacturer in Europe had suc-
ceeded in developing an engine 
capable of handling the extra 
output.

Berg, nicknamed Blowtorch by 
his colleagues, became head of 
the engine laboratory the follow-
ing year and went on to be head of 
Volvo’s Design and Development 
laboratory. He retired in 1990.

PER SUNE BERG 
AND THE TURBO 
ENGINE

WORDS DAVID WILES 
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As an inventor of aircraft ejector seats, Nils Bohlin knew 
a thing or two about human bodies in motion when he 
joined Volvo as a safety engineer in 1958. He soon 
went on to invent the three-point safety belt, which has 
saved millions of lives in the half century since. 

His simple but effective design became standard on 
all Volvos in 1963, and the company went on to make 
the design free for other carmakers to use.

Passionate about safety, Bohlin became one of 
the most celebrated auto engineers of his time and 
received many awards including the prestigious Gold 
Medal from the Royal Swedish Academy of Engineer-
ing Science. He died at the age of 82 on the day he 
was to be honoured for his achievements at the US 
National Inventors Hall of Fame.

NILS BOHLIN AND THE 
THREE-POINT SAFETY BELT

Before Kjell Högström was given the task of 
estab lishing Volvo’s pioneering Accident Inves-
tigation Team in 1969, truck drivers involved in 
even relatively minor accidents often badly injured 
their right knee on the ignition key placed incon-
veniently on the dashboard.

The relocation of that key, the introduction of 
seatbelts as standard and an energy-absorbing 
dashboard were among the early safety improve-
ments brought in by Volvo as a result of the work 
of Högström and his team.

The Accident Investigation Team still has 
engineers on call to rush to the scene of truck 
accidents to learn what has happened and, 
if possible, to prevent future repetitions. The 
team inspired similar departments at other 
manufacturers.

Högström retired last year after nearly 40 
years at Volvo, having investigated around 
1,000 truck accidents. His legacy is signifi cant-
ly safer roads for both truck drivers and other 
road users.

KJELL HÖGSTRÖM AND THE ACCIDENT INVESTIGATION TEAM

Truck drivers the world over have 
Leif Strand to thank for making 
their existence a more comfortable 
one. As Head of Product Planning 
at Volvo Trucks from 1977 to 1984, 
Strand was responsible for the 
introduction of the famous Globe-
trotter cab, which quickly gained 
a reputation as the most luxurious 
truck in the world. 

Armed with clipboards and 
questionnaires, his team hit the 
road to observe truck drivers at 
work and identify their needs, 
before returning to Gothenburg to 
design the “mobile hotel” that has 
become one of Volvo’s biggest 
success stories. 

Strand and his colleagues helped the transport world realise that high-
class cabs made for not just happier, healthier and more comfortable drivers, 
but also more effi cient ones.

LEIF STRAND AND THE GLOBETROTTER CAB

Ernst Holmér was a man ahead of 
his time – but then that was his job. 
In charge of advanced projects at 
Volvo, he was tasked with develop-
ing engines not for today or tomor-
row, but for a decade or more into 
the future.  

Holmér was involved with the 
fi rst tests on Volvo’s intercooler 
engines in the early 1960s which 
managed to extract an additional 
100bhp out of the standard unit. 
It was not until some 15 years 
later that the technology became 
commercially available. Later in 
his career Holmér moved on to do pioneering work on alternative fuels and 
with environmental issues.

Holmér became something of a legend at Volvo, but despite this he re-
mained a deeply modest man who was always quick to highlight the contribu-
tions of his colleagues before his own. 

ERNST HOLMÉR AND THE INTERCOOLER
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Advanced Construction Technologies (ACT), our au-
thorized dealer for the states of Tamil nadu & Kerala has 
successfully worked on a unique concept in concrete 
trenching. replacing manual labour, pneumatic breakers 
& compressors, ACT decided to innovate by using the 
versatile eC140B lC fitted with an erKAT er1500 in 
the prestigious delhi international Airport project. The job 
involved trenching of 25 cm deep to 25 cm wide cut into 
cement treated bases (CTB). The use of this combined 
technology is now being successfully used to achieve a 
rate of 125 meters per hour, equivalent to 50 jack hammers 
and associated manpower.

While other contractors used conventional 
methods, Advanced Construction Technologies (P) lTd. 
– Chennai (ACT), thought of a novel idea of doing this job 

Volvo Hydraulic  
Excavator EC140

with erkat cutting wheel. ACT designed and fabricated a 
special cutting wheel and fitted it to er1500 cutter unit al-
ready available with ACT. This modified cutter was fitted to 
a volvo eC140 excavator and the unit was commissioned 
by erkat engineers from germany. With just 1 operator and 
1 helper to guide the machine, ACT could achieve an aver-
age output of 125m of trenching per hour, equivalent to 50 
jack hammers and associated manpower. Two diamond 
saw cuts were also done for 50mm dept to keep the edges 
sharp while trenching. The cut profile was perfect and 
needed no more finishing and due to the centrifugal force 
of the cutting wheel, most cut material was thrown out from 
trench and thus manual cleaning was minimized.

volvo appreciates the innovativeness of the dealer and 
would like to encourage such innovations.

In shORt

Volvo strengthens its  
service support in orissa

volvo’s latest Service & Parts Centre in Bhubhaneswar, is the first in orissa. The new service 
centre follows volvo’s global systems and processes to ensure the right and timely support to the 
customers and their vehicles. The company currently has a significant consumer base in the region 
with over 200 trucks & buses. The service centre translates into a significant saving of time and cost 
for the volvo  customers. who will now have access to all aggregate overhauls, accident repairs, 
major repairs in their vicinity.

“our aim is not only to provide our customers with the best products but also offer the best sup-
port behind them. We have over 70 volvo support points for our customer’s trucks & buses in the 
country and hope to aggressively expand the same in the coming year, to keep up with our growth. 
“commented eric leblanc, md, volvo india Private limited.

The service centre is equipped with volvo special tools & various systems. The mechanics at the 
centre are trained through a month long course carried out at volvo Competency development 
Centre in Bangalore. The service centre is also integrated into volvo system through applications 
such as ldS (volvo local dealer System – overall workshop & parts administration) and lPA 
(logistic partner Agreement – A tool for dealer parts inventory management).

in india, volvo has been a pioneer in initiating on-site support for its mining customers along with 
the concept of Service & Parts Agreements, volvo Preventive maintenance and a 24-hour Action 
Service Helpline – a support system built to be proactive & to avoid unplanned stops on a volvo, in 
the very first place.  
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VOlVO cE’S fIRST 
fUlly INTEgRATED 
DEAlER fAcIlITy IN 
INDIA

Wilworth Earth Movers - 
India’s first fully integrated 
dealer facility dedicated to 
Volvo Construction Equipment 
business was inaugurated by 
Tony Helsham, President and 
CEo; scott Hall, Executive 
Vice-President, sales & 
Marketing and Eberhard 
Wedekind, President region 
Asia in the presence of the 
Volvo Construction Equipment 
CMs team at Bangalore on 
January 28, 2008. 

Wilworth Earth Movers is also 
India’s first dealer to have a 3s 
facility. It is the first of its kind 
with sales, service and spares 
under one roof. The 65,000 
square feet facility has a 4-bay 
workshop, machine component 
remanufacturing setup, machine 
stock yard and seating for 140 
personnel. 

standing tall on one of 
Bangalore’s most travelled 
highway, the facility was 
unveiled amidst fireworks. 
The team got a treat of 
Indian traditions – dignitaries 
were welcomed with the 
famous Mysore turban & 
sandalwood garlands, lighting 
of the auspicious lamp and 
feast of authentic Indian 
food. The inauguration also 
commemorated Volvo CE’s 
completion of 10 years in India. 

coupled with erKAT er1500 works wonders in concrete trenching
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on 4th and 6th february, in Bangalore and delhi, eminent speakers 
from both india and Sweden participated in a seminar, which aimed to 
develop a holistic perspective on the subject of sustainable mobility.

The Swedish Trade Council and the embassy of Sweden, in part-
nership with the volvo group and volvo Car Corporation, organised 
two seminars on ‘sustainable mobility’ to identify opportunities and 
address the environmental challenges faced by india’s transport in-
dustry. The objective of the seminars was to bring various stakehold-
ers together on a single platform, in order to address the challenges 
of the transport industry.

volvo highlighted the technology necessary to build both hybrid 
trucks and trucks that run on alternative fuels, with at least seven fuel 
options and also demonstrated some of the public transportation 
concepts that are being successfully run in other countries;

The seminar included presentations by industry professionals and 
academics on green transport solutions and also showcased suc-
cessful case studies. At the seminar in delhi, the Swedish minister 
for the environment, H.e. mr. Andreas Carlgren, as well as his indian 
counterpart H.e. mr. namo narain meena, participated.

sustainable Mobility
Volvo Adventure Project 2008 

In shORt

When kids believe they believe 100% and this was proved at  the 
presentations made by the national winners of the volvo Adventure 
Project finalists – a project where young kids work to improve the 
environment.

This year,  Bharat mata School, Bilaspur (Chattisgarh) has won 
the first prize at the national level, for their project  ‘no stagnation no 
mosquitoes’  and will now compete in the global finals at goteborg, 
Sweden.  They are joined by the runners-up team ’Jash’ from Chennai 
with the project ‘Traffic control’.

The volvo Adventure Project is carried out in partnership with Unit-
ed nations environment Programme and is owned by volvo group & 
the volvo Car Corporation.

The winners’ team project was aimed at preventing harmful effects 
of mosquitoes on health. Their project was born out of the idea of 
safeguarding health of school children from the increasing number 
of mosquitoes in the school drains. Their approach was based on 
- cleaning the drains in front of school, preventing growth of mosqui-
toes by stopping stagnation of water, spreading awareness amongst 
rest of the students not to bring polyethylene for lunch boxes and 
making school free from plastic. 

The runners up team ‘Jash’ from Chennai carried out a project on 
solving traffic congestion. The objective was to reduce the traffic con-

finalists from india rally for better health & traffic. 

240 Volvo city buses for Bangalore 
volvo Buses has received an order for an addi-
tional 240 city buses from Bangalore metropolitan 
Transport Corporation (BmTC) Bangalore. The 
70 volvo buses already running in the city have 
encouraged many citizens to park their cars and 
take the bus instead.

BmTC decided two years ago to invest in mod-
ern, air-conditioned city buses from volvo and the 
experiences have been highly rewarding. 

“Passengers are very satisfied with the comfort 
provided by the volvo buses,” says Upendra Tripa-
thy, managing director of BmTC. 

Half of the passengers in the volvo buses pre-
viously traveled by car or two-wheelers, but have 
now chosen to ride the bus instead. As a result of 
the favorable experiences, BmTC has now placed 
an order for an additional 240 city buses from 
volvo for delivery during 2008 and the beginning 
of 2009. 40 of the buses will be placed in traffic 
between the city center and the new airport. The 
rest will operate on various routes in Bangalore.

The buses will be built in volvo’s plant in Ban-
galore. The chassis will be built in the joint plant 
with volvo Trucks and the bodies in volvo’s new 
body plant that was inaugurated at the end of 
January in Hoskote, Bangalore.

volvo group presents its expertise at the indo-Swedish seminar on

FACTs: 
n Winners team ‘Nature Bodies’ from Bharat Mata School, Bilaspur 
to represent India at the global competition 
n Runners up team ‘Jash’ from Chennai to participate at the global 
forum as observers

gestion, regulate the traffic, to reduce the fatality rate and to provide 
safe road to school children. This year the runners up team will also 
participate at the global finals as observers. 

The national winners get an all expenses paid trip to attend volvo 
Adventure Conference in Sweden, present their environmental 
project and practical action to a jury of international experts. Their 
projects will bel published on the volvo Adventure Project/ Website. 
They also stand a chance to win $10,000, $6,000 or $4,000 prize to 
fund the environmental project.

if you know young people who like to take part in the event for 
2008-09 log-on to www.volvoadventure.org
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InsPIRed by COaCh OF the yeaR 2008!
VOlVO 9400 InteR-CIty COaCh

IntROdUCInG

designed in line with the “european Coach of the Year 2008”, the volvo 9400 brings to india the body 
line and styling of contemporary european bus design and the in-built structural strength based on 
volvo’s global standards for longer life and higher efficiency.

volvo 9400 is built by volvo at its new state-of-the-art plant at Hosakote, Bangalore with world-class 
body components, anti-corrosion treatment, refined interiors, dust-free paint finishing process and quality 
checks at every stage of production.

To complement this world-class coach is volvo’s ‘one-stop-shop’ approach to customer satisfaction by 
providing a complete range of services from order booking to customization, finance assistance, delivery, driver 
training and after-sales service support.

Welcome to the world of Volvo Buses!
*Accessories shown in the pictures are not part of  
the standard equipment. 

now built in India by Volvo! 

VOlVO bUses. when PROdUCtIVIty COUnts

Built for
stRenGth

Built for
saFety

Built for
endURanCe

Built for
sPeed

Built for
eCOnOMy

Built for
leadeRshIP

www.volvobuses.com

volvo Bus BodyTechnologies india Private limited 
# 65/2, Bagmane Tech Park, Block - A, 5th floor, 
Parin Building, C v raman nagar, Bangalore 560 093

VOlVO
bUIlt by


